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U.K. PegoroBa
32 omuOKH B peKJAMHbIX 00bABJIEHUAX WIH
nmoyemMy Baia pexkjgama Hed(ddexkTuBHa!

Knura Hammcana Ha ocHOBe aHaim3a cBbile 350 peksaMHBIX MOAYJed Oolsiee JBYX IecsT-
KOB T'a3eT, KYPHAJIOB U OOWIJIMSI HAPYKHOW peKJiaMbl. B JaHHOM IpakTMYeCKOM PyKOBOJICTBE COIEp-
xutcs 6omnee 100 HarISAHBIX TPUMEPOB, MOSCHSIOIIUX PACIPOCTPAHEHHBIE OMIMOKK peKjiamorarte-
neft. Jloka3zaHO Ha MPAKTHKE — M3MEHEHHE BCEro JIMIIb OJHOTO CJIOBA B PEKJIAMHOM OOBSIBICHUM
MOXET CyIIECTBEHHO yBeIW4YHTh 3pPeKTUBHOCTL! A ecu Bbl mprMeHHTe BCe MHCTPYMEHTHI I10
CO3JIaHUIO PEKJIAMHOTO OOBSIBJICHUSI, KOTOPBIE OMMCAHBI B KHUTE, TO YBEJIMUUTE OTAA4y B HECKOJIBKO
pas!

B KoOHIIe KHUTH UMeeTCsl YeK-JIUCT, KOTOPBIA MO3BOJISIET JIETKO IMPOBEPUTH Ballly peKjamy Ha
3(pHeKTUBHOCTH 1 HE JOMYCTUTh OIMIHOOK !

Bce ucnonv3yemvle 6 kHuze pexnamHvle 00BAGAEHUS U COOOUIEHUS 835Mbl U3 OMKDLINMBIX
UCMOYHUKO8 CPeOCm8 MACCOB0U UHPOPMAUULL, 8 KOMOPLIX YKA3AHHbIe MAmepudnvl Oblau pasme-
UieHbl 051 8Ce00Ule20 C8e0eHUsl. YKA3ZAHHbIE PEKNAMHbIE MAMEPUANLL NPUBOOAMCSL AUUDL C UEAbIO
UAAOCIMPUPOBAHUSL MeX UAU UHBIX ACNEKNO8 PEKAAMHOU 0esimenbHOCHU, U UX Pa3MeueHue 8 KHuze
HOCUM UCKAHOUUMENLHO UHPOPMAUUOHHO-NOSHABAMENbHBII Xapakmep. A npusnaro Haauuue agmop-
CKUX NPa8 8 OMHOULEHUU YKA3AHHBIX PEKAAMHBIX MAMEPUAN08 U He CIABI0 b0 NPUCBOEHUE ITUX
npas.
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OT aBTOpa

VBaxaeMmble pekjamonaresiu!

Peknama — neuraresns Toprosiu! 1 ecim He gaBath pekJjiaMmy, TO OM3HEC HE MOXKET MOTHOLIEHHO
pa3BuBaThCcs. B TO ke BpeMsi, MHOTHE OIMOOYHO TOJIaraioT, YTo YeM OOJIbIle PeKJIaMHBIA OIOIKeT,
TeM OOJIbIIIe TIPUOBLTA KOMITAHUSI TIOJTYYHT.

Ho peknama a¢ppexTrBHA He 10 00BeMy OI0/IKETa, a IO CBOEMY COZIEP/KaHHIO — YTO BbI IIUIIIUTE,
Ha yTO npuBiekaere. CozepkaHue AenaeT ee KauecTBeHHOI. KauecTBeHHas pekiiama o3HavaeT O0J1b-
II0M OTKJIMK BalllMX MOTEHLMAIBHBIX KJIUEHTOB. ECiM BbI JaeTe MHOrO HEKaueCTBEHHOW peKJambl,
TO KaKOW pe3yJbTar KIaTh?

Jlesio B TOM, 4TO €CThb Onpe/ieIeHHble MOMEHTBI, KOTOpbIE BIMSIOT Ha 3(P(PEKTUBHOCTb PEKJIaM-
HOro cooOrenus1. VM eciim OHM He yYHMTHIBAIOTCS, TO OTAAYa Bac HEe MOpaIyeT.
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KoHen 03HaKOMHUTEJIBHOT0 (pparmMeHra.

Texkcr npenocrasieH OO0 «JIutPec».

[IpounTaiiTe 3Ty KHUTY LIEJIMKOM, KYIMB IIOJHYIO JIEraJbHYIO Bepcuio Ha JlutPec.

BesomnacHo onnatuTh KHUTY MOKHO OaHKOBCKOM Kaprtoit Visa, MasterCard, Maestro, co cuera
MOOWIIBHOTO TenepoHa, C TUIaTeKHOro tepMuHana, B catone MTC wm Cesi3Hoii, yepes PayPal,
WebMoney, fAunekc.densru, QIWI Komesnek, 60HyCHbIME KapTaMu WX APYTUM YIOOHBIM Bam crio-
COOOM.
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