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AHHOTaAMA

Yuebnoe nocobue CMOCOOCTBYET (popmupoBanuio
KOMMYHHMKATHUBHBIX CIIOCOOHOCTEH B TpO(eCCUOHAILHOM cdepe
IU3aliHEPOB M MOTHMBHPOBAHHOCTH OOYYAIOIMXCS TMPU W3yYeHHH
aHITIMACKOrO  sA3blKa.  PaccmarpuBaeTcss  WCTOpHUSI — Pa3BUTHSA
eBporeiickoro kKoctioMma Ha npoTspkeHur X VII-XXI BekoB, a Takxke
acCOpPTMMEHT OJISK/Jbl M €€ CTHIeBble ocoOeHHocTu. IlocoOue
CONEP)KUT 3ajIaHHsi TBOPUECKOTO M JUCKYCCMOHHOTO XapakTepa
M 3aJlaHus, HaIllpaBJICHHLBIE Ha aHa/IM3 KOHKPETHBIX CHTyaL[PIﬁ, ¢
KOTOPBIMH MOKET CTOJIKHYTBCS OyAyIIMiA TU3aiHep.
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D.A. XamMmarona,
10.H. 3uarannoBa
English for designers.
AHITINNCKHUNA A3BIK
IJIsI AN3alHEPOB.
YueOHOE mocooune

BBeneHnue

BxoxaeHue Halrero rocymapctBa B MHPOBOE COOOIIECTBO,
pa3BUTHE U YKPEIJIEeHUE MEKTOCyIapCTBEHHBIX MOJTUTUYECKUX,
9KOHOMHUYECKMX U KYJbTYPHBIX CBSI3€l, MHTEPHAIIMOHATU3AIINS
Bcex cdep JKU3HU B CTPaHe CIIOCOOCTBYET TOMY, YTO MHOCTPaH-
HbIe SI3BIKA CTAHOBSITCSI PEaJIbHO BOCTPEOOBAHHBIMH B COBpE-
MeHHOM oO1iecTBe. COBpEMEHHBIN CIIEIUAIMCT B 0OJIaCTH M-
3aiiHa HE MBICIUM Oe3 3HaHWSI MHOCTPAaHHBIX SA3BIKOB. BosbIas
POJIb B YCTICIITHOM PEIIeHUH STOU 3a/1a4¥ 3aKJTI0YAeTCS B YMEHUN
COOTHOCHTbH SI3BIKOBBIE CPECTBA C KOHKPETHBIMU CUTYAIUSIMU,
YCJIOBUSIMU Y 33Jja4aM¥ OOILIEHUSI.

Lenu yyebHOrO mocoous:



* MTOJrOTOBKA OaKaJaBpOB B 00JIACTH CIIEIIUAIM3UPOBAHHOTO
NIEPEBO/IA C LIENbIO MOBBIIEHUS MPO(EeCCUOHAIBHON KBAJIM(H-
Kaluu;

* BbIpaOOTKA MPAKTUYECKUX HABBIKOB MPO(ECCHOHAIBHOTO
(YCTHOro ¥ MUCBbMEHHOIO) MEPEBOAA B COYETAHUU C U3yUYEHUEM
TEOPUH SI3bIKA U TEOPUU NEPEBOJA;

* yruyOneHue 3HaHWK M0 UCTOPUM Pa3BUTHUS €BPOMEHCKOro
KOCTIOMA;

* Pa3BUTHE MEKKYJIbTYPHOM KOMIETEHLIMH C LIEJIBIO MOBBILLIE-
HUA (PPEKTUBHOCTU MEKKYIBTYPHOM KOMMYHUKALIMU B cpepe
1poheCCUOHATIBHOM IESITEJIbHOCTH.

Kax 13BeCTHO, U3y4eHHE NHOCTPAHHOTO SI3bIKA BKJIIOYAET J1BA
BKHEHIINX acrieKTa — KOTHUTUBHBIN (CIIOCOOHOCTh K YMCTBEH-
HOMY BOCIHPUSATHIO U Tiepepa0OTKe BHENIHeH MH(pOpMaIuu) u
KOMMYHMKATUBHBIA (BO3MOKHOCTb BCTYNATh B KOMMYHHUKAIIUN).
be3 KOrHUTUBHOIO 3/1eMeHTa, TO ecTh 0e3 3HaHUS CJIOB, YCTOM-
YUBBIX (Ppa3 M BHIPAKEHUI, HEBO3MOKHO MEPENTH K TTOCIEIYI0-
MM KOMMYHUKAIMAM WIA pa3roBOpaM Ha MHOCTPAHHOM $I3bl-
ke. VIMEHHO u3 cloB cTpoATcs (ppa3bl U NPEAJIOKEHUS, U, TO-
3TOMY 4eM OoJibllie CJIOBApHbIN 3ar1ac Ha MTHOCTPAHHOM SI3BIKE,
TEM JIerye CTYAECHTY ITOHMMAaTh HAITMCAHHbIA TEKCT U BBICKA3bI-
BaTh CBOU MBICJIH.

Hacrosimee nocoOue sBsieTCs] OCHOBHOM YacCThI0 y4eOHO-Me-
TOJMUYECKOTO KOMILIEKCa, PeIHa3HauYeHHOro 1J1s1 00y4YeHus aH-
DJIMACKOMY $I3bIKY OaKaJaBpOB JU3aiiHA M UCKYCCTBA KOCTIOMA U
TEKCTHIISA.



Cnemmduka o0ydyeHns: OakaaaBpoB AU3aiiHa U UCKYCCTBA KO-
CTIOMa U TEKCTHJISI aHTJIMHACKOMY SI3BIKY TpejrioiaraeT YreHre
OPUTMHAJIBHOM JINTEPATYPHI IO CIICIIUATLHOCTY U BeJieHHe Oece-
JIbl Ha TeMbl MPOECCUOHAILHON HANIPaBIEHHOCTH, IPEAYyCMOT-
PEHHbIE TPOrPaMMON.

[Moco6wue BrOvaeT B ceds1 10 TeM U MpaKTUYECKUX 3aHSITHH,
0O0bEMHEHHBIX €IMHON TeMaTUKOU, a TakKe TEKCTOB IS JIO-
MaIlTHero YTeHUs U MHChbMEHHOro repeBofa. B Havasne kaxio-
IO 3aHATHS MPEJCTABIISIETCS JeKCUKA IO 33/IaHHON TeMe, KOTO-
pasi crocodcTByeT (POPMUPOBAHUIO 3HAHUH JIEKCHUECKOTO MH-
HYMYMa OOIIEro ¥ TEPMHHOJIOTMUECKOTO XapakTepa. [anee cre-
JyeT MH(POPMATUBHBIA TEKCT HA aHIVIUKMCKOM S3bIKE, KOTOPBIN
COINPOBOXJIAETCS 33JaHUSIMU /IS KOHTPOJISI TIOHUMAHMUSI, yMe-
HUSI OTBEUaTh HA BOIIPOCHI U BBIpAXKaTh MBIC/Ib HA AHTJIMHACKOM
SI3BIKE, JIJIS1 COBEPIICHCTBOBAHUSI HABBIKOB TIOMCKOBOTO UTCHUSI.
B nocnenyoonumx 3aaHusix coaepKarcsi TEKCThI U MPeJIoKEeHUsI
KaK Ha aHIJIMHACKOM, TaK W Ha PYCCKOM $I3bIKe, MPeHA3HAYCH-
HbIE JUIs YCTHOTO M MUCBMEHHOTO TiepeBona. i 3akperuieHus
NOJIyYEHHBIX 3HAaHUI B KOHIIE KaXJI0r0 ypoKa cojiepxkarcs 3aa-
HUS Ha (pOPMHUPOBAHME PEUYEBBIX HABBIKOB KaK JIMCKYCCMOHHOTO
(1mMasior), Tak M U3J1araTeIbHOro Xapakrepa (epeckas, CocTaBiie-
HHME paccKa3oB). TeKCThl, MPeJIOKEHHbIE 111 JOMAILIHETO YTe-
HUS M MMCBMEHHOTO MepeBo/ia, MPpeanoiaraioTcs A1 CaMOCTOsI-
TEJIbHOW PabOThI CTYAEHTOB.

JlanHOe y4yeOHOe mocoOue pacCuMTaHO Ha ayJUTOPHYIO, ca-
MOCTOSITEJIFHYI0 ¥ WHAWBUIYAJIbHYIO PaOOTy CTYIEHTOB, 00Y-



yaioimuxcs 1o nporpammam noaroroBku 072500.62 «JduzaitH»
u 072700.62 «McKyccTBO KOCTIOMA U TEKCTUIIS».



Unit 1
FASHION DESIGN

1. [IpouuTaiitTe creayoIIMe CJIOBA M CIOBOCOYETAHUS
BCJIyX U OIpeJeIMTe UX 3HaYeHue:

aesthetics, accessories, latitudes, clothing, garment, market,
consumer, range, combinations, patterns, conventional,
occasions, specifically, haute couture, bespoke tailoring, mass
market, casual, every-day wear, freelance designer, directly,
manufacturers, selfemployed, apparel, muslin, via, precise,
painstaking, accuracy, operational outfit, concept, technicality,
according, predominantly, ready-to-wear, quantities, customers,
kitsch, high-waisted trousers, bridal.

2. Ilpounraiite ¥ nepeBeUTe CEAYIOLIME [IIaroibl:

to anticipate, to require, to influence, to attempt, to satisfy,
to desire, to consider, to design, to bear, to establish, to sketch,
to drape, to satisfy, to depend, to figure out, to split up, to
guarantee.

3. [Non6epure SKBUBAJIEHTHBIA MEPEBOJ
CJIOBOCOYETAHUNA U3 KOJIOHKU A B KOJIOHKE B.



A B
1. bespoke tailoring a) OPIOKH ¢ 3aBLIICHHOMN TamHeH
2. apparel manufacturer b) BH3yaIBHOE HpEICTABICHHE
3. designing a garment C) TpaJgHIHOHHBIC CTHIIH
4. pattern maker d) Mojemsep
5. visual conception e) MPOU3BO/MTEIb O/ICH/IbI
6. high-waisted trousers f) Moguas koHuemuus (uges)
7. conventional styles 2) 3CKH3HpPOBaHHE
8. fashion concept h) gpanupoeate TKaHB
9. drape fabric 1) HHAUBUIYaTBLHEIH ITOIIHB
10. sketching process j) IPOCKTHPOBAHHUE O JIEIK b

4. TIpounTaiite U epeBeANTE TEKCT.

FASHION DESIGN

Fashion design is the art of the application of design and
aesthetics or natural beauty to clothing and accessories. Fashion
design is influenced by cultural and social latitudes, and has
varied over time and place. Fashion designers work in a number
of ways in designing clothing and accessories. Some work alone
or as part of a team. They attempt to satisfy consumer desire for
aesthetically designed clothing; and, because of the time required
to bring a garment onto the market, must at times anticipate
changing consumer tastes.

Fashion designers attempt to design clothes which are
functional as well as aesthetically pleasing. They must consider
who is likely to wear a garment and the situations in which it will
be worn. They have a wide range and combinations of materials



to work with and a wide range of colors, patterns and styles to
choose from. Though most clothing worn for everyday wear falls
within a narrow range of conventional styles, unusual garments
are usually sought for special occasions, such as evening wear or
party dresses.

Some clothes are made specifically for an individual, as in the
case of haute couture or bespoke tailoring. Today, most clothing
is designed for the mass market, especially casual and every-day
wear. Fashion designers can work in a number of many ways.
Fashion designers may work full-time for one fashion as 'in-
house designers' which owns the designs. They may work alone
or as part of a team. Freelance designers work for themselves,
selling their designs to fashion houses, directly to shops, or to
clothing manufacturers. The garments bear the buyer's label.
Some fashion designers set up their own labels, under which
their designs are marketed. Some fashion designers are self-
employed and design for individual clients. Other high-fashion
designers cater to specialty stores or high-fashion department
stores. These designers create original garments, as well as those
that follow established fashion trends. Most fashion designers,
however, work for apparel manufacturers, creating designs of
men’s, women’s, and children’s fashions for the mass market.
Large designer brands which have a 'name' as their brand such as
Abercrombie & Fitch, Justice, or Juicy are likely to be designed
by a team of individual designers under the direction of a
designer director.



Designing a garment. Fashion designers work in different
ways. Some sketch their ideas on paper, while others drape fabric
on a dress form. When a designer is completely satisfied with the
fit of the toile (or muslin), he or she will consult a professional
pattern maker who then makes the finished, working version
of the pattern out of card or via a computerized system. The
pattern maker's job is very precise and painstaking. The fit of the
finished garment depends on their accuracy. Finally, a sample
garment is made up and tested on a model to make sure it is
an operational outfit. Myriam Chalek, owner and founder of
Creative Business House explains that most of the time fashion
designers only have a fashion concept; the technicality and
construction is not thought through during the visual conception
and sketching process. Hence, the fashion designer needs to meet
with a pattern maker and sample maker to figure out if the sketch
on paper can be brought to life according its vision.

Types of fashion. The garments produced by clothing
manufacturers fall into three main categories, although these may
be split up into additional, more specific categories:

1. Haute couture. Until the 1950s, fashion clothing was
predominately designed and manufactured on a made-to-
measure or haute couture basis (French for high-sewing),
with each garment being created for a specific client. A
couture garment is made to order for an individual customer,
and is usually made from highquality, expensive fabric, sewn
with extreme attention to detail and finish, often using time-



consuming, hand-executed techniques. Look and fit take priority
over the cost of materials and the time it takes to make.

2. Ready-to-wear (pret-a-porter). Ready-to-wear clothes are
a cross between haute couture and mass market. They are not
made for individual customers, but great care is taken in the
choice and cut of the fabric. Clothes are made in small quantities
to guarantee exclusivity, so they are rather expensive. Ready-to-
wear collections are usually presented by fashion houses each
season during a period known as Fashion Week. This takes place
on a city-wide basis and occurs twice a year. The main seasons of
Fashion Week include, spring/summer, fall/winter, resort, swim
and bridal.

3. Mass market. Currently the fashion industry relies more on
mass market sales. The mass market caters for a wide range of
customers, producing ready set by the famous names in fashion.
They often wait around a season to make sure a style is going
to catch on before producing their own versions of the original
look. In order to save money and time, they use cheaper fabrics
and simpler production techniques which can easily be done by
machine. The end product can therefore be sold much more
cheaply.

There is a type of design called "kutch" design originated
from the German word "kitschig" meaning "ugly" or "not
aesthetically pleasing." Kitsch can also refer to "wearing or
displaying something that is therefore no longer in fashion."
Often, high-waisted trousers, associated with the 1980s, are



considered a "kitsch" fashion statement.

(From hittp://en.wikipedia.org)

5. 3akoHYMTE MPEJIOKEHUs, UCTIONb3YS CJEAyIoIIue
cioBa: fashion, haute couture, mass market, season,
garment.

— Casual and every-day wear is designed for ...

— A ... garment is made specifically for the wearer’s
measurements and body stance.

— They must consider who is likely to wear a ... and the
situations in which it will be worn.

— Some ... designers are self-employed and design for
individual clients.

— Ready-to-wear collections are usually presented by fashion
houses each ... during a period known as Fashion Week.

6. ComocraBbTe ClleyoLue MOHATHS:



A B
1) a fashion designer | a) predicts what colours, styles and shapes will be
2) a technical popular ("on-trend") before the garments are on
designer sale in stores.
3) a textile designer b) designs fabric weaves and prints for clothes and
4) a fashion forecaster | furnishings.
5) a seamstress ¢) works with the design team and the factories
overseas to ensure correct garment construction,
appropriate fabric choices and a good fit.
d) conceives garment combinations of line,
proportion, color, and texture.
e) sews ready to wear or mass produced clothing
by hand or with a sewing machine, either in a
garment shop or as a sewing machine operator in a
factory.

7. TlpounTaiite, mepeBeANTE U O3arjiaBbTe TEKCT.

London has long been the capital of the UK fashion
industry and has a wide range of foreign designs which have
integrated with modern British styles. Typical British design is
smart but innovative yet recently has become more and more
unconventional, fusing traditional styles with modern techniques.
Vintage styles play an important role in the British fashion
and styling industry. Stylists regularly 'mix and match' the old
with the new, which gives British style that unique, bohemian
aesthetic that many of the other fashion capitals try to imitate.
Irish fashion (both design and styling) is also heavily influenced
by fashion trends from Britain. Famous British brands and
designers include Burberry, Alexander McQueen, Mulberry,
Stella McCartney and Vivienne Westwood.



(From http://en.wikipedia.org)

8. [lepeBenute creqyomnye NPeaaoKeHUs MUCbMEHHO.

1. IlepBbIM B UCTOPUM KYTIOPHE TPAAULIMOHHO CUMTAETCS MO-
nenbep, cozparenb Cunankara Beicokoit Mmoabl Yapies Ppene-
puK Yopr.

2. C TOUKM 3peHHsI UCKYCCTBA Mofa OIM3Ka K KOHIIENTYaslb-
HOMY MCKYCCTBY, TTIOCKOJIbKY OHa 3aKJII0UAETCs B COUETaHUM pas3-
JIMYHBIX 3JIEMEHTOB (ITPUYECKa, MaTepuasl ofiexk ibl, (hacoH, KO-
JIOp, aKCeCCyaphl), CO3/AAIONINX 00pa3s.

3. Moaa — 310 dopma 6e300pa3usi, HACTOJIBKO HEBBIHOCH-
MOTO0, YTO MbI BBIHYXJIEHbl U3MEHSTh ee Kaxjple rnosroaa. (O.
Vainn).

4. Opexa NPOU3BOAUTCS B HEOOJBINNX KOJTMYECTBAX, YTOOBI
rapaHTUPOBATh IKCKIIO3UBHOCTh, TAK YTO OHU JIOBOJILHO JOPO-
rue.

5. Ha cerogasimiHuii ieHh HaMOOJIBIIIAs] YaCTh OJEkK/Ibl pac-
CUMTaHAa HA MAaCCOBBIN PHIHOK, B OCOOEHHOCTU Jyisl YIOOHOW U
TTOBCETHEBHON HOCKH.

9. OTBeTbTE Ha BOIPOCHI 110 TEKCTY yNpaxHeHus 4.

— What is the function of fashion designers?

— What kind of garments can you name ‘haute couture’?

— What type of collections are presented each season during
a period known as Fashion Week?

— How does Myriam Chalek explain the designing process?



10. Ilepeckaxure TekcT ynpaxHeHus 4, HCIOIb3ys
(pasbl B IpuIoKeHUH.



Unit 2
FASHION HISTORY

1. [IpounTaiite cienyoiue cjaoBa BCIyX U NepeBeaAUTe
UX MHUCbMEHHO:

cyclas, sleeves, transition, kittle, floor-length, ankle-length,
abundant, doublets, hose, collars, opulence, farthingale,
ornamentation, shoulders, waistlines, reveals, petticoats,
foreparts, somber, stomachers, breeches, ensembles.

2. IlpounTaiite ¥ nepeBeUTe CEAYIOLIME [IIaroibl:

to divert, to inaugurate, to enable, to include, to reflect.

3. [NonGepure 3KBUBAJICHTHBII nepeBo.
CJIOBOCOYETaHUM U3 KOJIOHKU A B KOJIOHKe B.
A B

1. narrow belt 4) WHpoKas TechbMa (KpyKeBa)
2. sleeveless coat b) mumxak 6e3 pykaror
3. draped shapes €) IpHTAICHHAS OJICK/IA
4. fitted garments d) y3kuii mosc
5. tailoring techniques €) CKpPOMHBIH JIH3aiiH
6. abundant prosperity f) TexHHKa monmuBa
7. somber colors £) MpauHbIe IBETa
8. broad lace h) poct 6arococroaHus
9. linen collars i) BOpOTHHYKH
10. modest design ) 3aJipanHpoRaHHEle GopMEI

4. TIpounTaiite U epeBeANTE TEKCT.



EUROPEAN STYLE

Clothing throughout the thirteenth century was very simple
and varied very little between men and women. A loose-fitting
fulllength gown with fitted sleeves worn with a narrow belt and
a sleeveless coat called the cyclas was the norm. Until this point,
very little diverted from Roman influence.

The fourteenth century inaugurated the Renaissance and
brought the first major from simple draped shapes to fitted
garments. Contoured seams and the start transition of tailoring
techniques now enabled clothing to become more of a sheath
around the body. Buttons and lacing allowed for an even closer
fit. Women of the time wore an ankle- or floor-length chemise
called a cotte, or kittle. The fitted version of the gown worn on
top, called a cotehardie, often featured long hanging sleeves. In
Europe throughout this period, fashion began to change at an
unprecedented pace.

During the fifteenth century Europe experienced an abundant
prosperity, the growth of the middle classes, and the
development of a skilled workforce. This created an appetite for
extravagances. Voluminous gowns called houppelandes featured
floor-length sleeves and were worn with doublets, high collars,
and hose. Headwear became more important and was trimmed
with all manner of feathers and jewels. Everything became more
complex and varied by region.



The sixteenth century was characterized by an increased
opulence in fashion, most especially in England under Elizabeth
I. Some of the atypical fashion details included the lace
Tudor ruff, a hoop skirt called a farthingale, and rich surface
ornamentation. In sharp contrast to the sloping narrow shoulders
of the early 1500s, the Elizabethan court adopted shoulders that
were high and wide with narrow sleeves reflecting French and
Spanish styles. The shoulders were further enhanced by padded
and jeweled shoulder rolls and accentuated by deep V-shaped
waistlines. The V shape was mirrored by skirts that opened at the
front to display petticoats or heavily decorated foreparts.



Konen 03HaKOMUTEJLHOI'O
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Tekct npenocraBieH OO0 «JIutPec».

[IpounTaiiTe STy KHUTY LIEJIMKOM, KYIIUB TOJIHYIO JIETATbHYIO
Bepcuio Ha JIutPec.

Be3ormacHo oriaTuTh KHATY MOKHO OaHKOBCKOH KapToit Visa,
MasterCard, Maestro, co cuyera MOOMJIBHOTO TesiehOHa, C TiIa-
Te)KHOro TepMmuHaia, B cajoHe MTC wmm Cesa3HoOHM, uepe3
PayPal, WebMoney, Aunexc./lensru, QIWI Komenek, 60Hyc-
HBIMU KapTaMu WK APYTUM YI0OHBIM Bam crioco6om.
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