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Coaep:xanue
Knwra 1. Urpait & Borareit. multi-LEVEL GAME / marketing. Urpa /
Ycenex
Play

Multi-LEVEL GAME / marketing

Level 1. Ha ubeii cropone urpats. Beibop koMnanuu
Wrpa n11 HOBUYKOB
Urpa s npodeccuonanon

Level 2. C kem urpatb. Bei6op HacTaBHUKA
Wrpa n11 HOBUYKOB
Urpa giis npodeccuonanon

Konen o3HakoMUTENBHOTO (pparMeHTa.
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Kuura 1. Urpaii & borarei. multi-
LEVEL GAME / marketing. Urpa / Ycnex
B yBaekarTeabHoll (popMe UTPhbl, ONICAH MHOTOYPOBHEBbBIN
aJIrOPUTM JJOCTHUKEHHUS ycrexa B ceTeBOM
mapketunre. [IpuBoasarcs pekomenaamum 1Jis
HOBHUYKOB 1 NPodeCcCHOHANIOB B TOM OU3HeECE.

Bes nawa ocusno — uepa, a evluzpeléaem mom, KMo 3Haenm npasuna
uzpbl.

Play

Urpaiite u Gorateiite B CBOE YIOBOJILCTBUE, C IOJIB30U JIsI CeOsI U IPYTHX.

Bcs Haima xu3Hb — 3TO yepena urp, U Kakabli U3 Hac B HeW Urpok. OIHU UIpaloT B XOPOIIUe
UTPbI, TPUHOCHT TOJIb3Y ceOe U JPYruM, eCTh M Te, KTO UrpaeT B Tuioxue. Kaxplii BbIOMpaeT urpy
1o aymie. Irpsl MpUHOCAT pagoCcTh M HACHIIAIOT KU3Hb MHOKECTBOM SIPKMX SMOITHIA.

B npripozie MHOTHX KHMBOTHBIX, UTpa — 3TO (hopMa 00yUeHHUsI, THCTPYMEHT, C TOMOIIIBIO KOTO-
POro nepeaioTCs OIBIT U 3HAHM S CTapLIEro MOKoIeHW s MyaaiemMy. Vi3HauanbHO UIpbl HECTIH TOJIBKO
TMOJIOXKUTE bHBIE KauecTBa. [Ipy momorym Hux 00yvainch, OOIAIICh, Pa3BUBAIUCH U COPEBHOBAJIHICH.
Tak nmpupoia moaroTapIMBaia MOJIOABIX 0COOEH K peaibHOM, B3pociion xwu3Hu. Ho uenoBek mpeBpa-
THJI HEKOTOpbIE UIPhI B MAryOHbIe 3aHATHSA. B «pyKax» WHCTUHKTA MIPbI, OH U3MEHWUIT € MpaBuia,
MpUIyMasl HOBbIE U3BpallieHHbIE (POPMBI, YTOOBI 3aHATh CBOE CBOOOIHOE BpEMSI.

Urpa, onvcanHast B 9TOM KHUTE, HAYYHT Bac, Kak mpeycriers B Om3Hece XXI Beka — ceTeBoM
MapketrHre. OHa oOydYaeT aJlrOpUTMY TPABUJIBHBIX JICHCTBHUI, KOTOpbIe, HECOMHEHHO, TIPUBEIYT
K MOJIO)KUTESIbHOMY PE3Y/IbTaTy, K YCIeXy U MPOLBETAHUIO BaIlIero Jea.

HemanoBaxkHoe KayecTBO, KOTOPOE TaKKe Mbl IPUOOPETaeM B MPOIECCce JAHHOM UTPbl — TO
MpaBWJIbHOE OTHOINIEHWE K paboueMy mporeccy, K cBoeMy OmsHecy. Urpa comepkuT pa3Biieka-
TEJIbHBIA OTTEHOK, B UTPHI JIIOOSAT UIpaTh BCE, KAXABIA M3 HAC MOJTyYaeT UCTHHHOE YJOBOJILCTBUE
1 pajiocThb B Iiporiecce Urpbl. [1ycTb 9TO OTHOLIEHME, 3TH SMOLMK OTPa3TCs U B BailieM jene. U toraa
Balll OM3HEC MepeiieT Ha HOBBII yPOBEHDb — YPOBEHb HECKOHYAEMOM MPUOBLIH, TTOTOKUTETHHBIX SMO-
WA ¥ JOOPBIX, CYACTIIMBBIX OTHOIIEHHU! C OKPYKAIOIIUMHU JIOJbMHU.
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Multi-LEVEL GAME / marketing

Level 1. Ha uveii cmopone uzpamo. Bvioop komnanuu.

Level 2. C kem uzpams. Boloop nacmasHuka.

Level 3. IIpomue kakoii cmoponwt uzpams. Bvioop cezmenma poinka.
Level 4. I'0e uepamvo. Bvioop noas 0as desmenvHoCmu.

Level 5. Yem uzpamo. Hncmpymenmot 01 Ou3Heca.

Level 6. Hauano uepul. Ilepsvie Oeticmaus.

Level 7. Hzpa é komanode. Paboma ¢ HacmagHuKom.

Level 8. Ypoenu uzpuvl. Kapvepa u 3axpvimue cmamycos.

Level 9. Komanonas uzpa. Paboma c xomanooii.

Level 10. Ilobeoa 8 uepe. Bvicoxuii 0oxo0 u cmamycul.
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Level 1. Ha ubeii cTopoHe urpatb. Bbioop komMnanumn

Urpok BbIOMpaET, 32 KaKylo CTOPOHY OH Oy/IeT Urpath.

HNrpa njiss HOBUYKOB

[TyTh, MO KOTOPOMY BHI TIOHIETE, MPUBEAET Bac MO0 K yCriexy, MO0 K mopaxkeHuio. OveHb
Ba)KHO W3HAYAJIBHO BHIOpATh MPABUJIBHYIO JOPOTY, TOIZA Ballle IyTelecTBHe OyneT pagoCTHBIM
Y TpuBeNET K HaMEUYeHHBIM 1ensiM. KoMmanus, ¢ KOTOpoil Bbl coOMpaeTech COTPYAHUYATh — ITO
Jopora K BaieMmy OOrarcTBy WJIM HeyJaadaM v poBaity. [1o9ToMy oueHb BasKHO CEphE3HO OTHECTHCH
K 9TOMY 3TaIy Bamiero OusHeca.

J1s1 TeX, KTO TOJbKO 3HAKOMUTCS C CETEBBIM MApPKETUHIOM, BaKHO [IOHUMATh, YTO Bbl, IPEK/IE
BCEro, U €CTh IJIaBHBIM KJIMEHT Balllell KOMIAHUU, KOTOPBIN MOJIb3YeTCs €€ MPOMYKIIMEN U yCITy-
raMu, ¥ NIOJIy4aeT OT TOro yA0BOIbCTBHE. [109TOMY POAYKT /17151 Bac SIBJISIETCS IIaBHBIM KpUTEpUEM
BbIOOpa KoMMaHHU. JII00OBb K MPOIYKTY U JKeJIaHUE MOAETUTHC MHPOPMAIMEH 0 HEM C IpyTMU —
HEMPEMEHHBI} 3aJI0T BAlLIero ycrexa.

Urpa pis npodreccuoHaioB

Ecnu BBl yke MeeTe onbIT pa0oThl B CETEBOM MAPKETHUHTE U jKeJlaeTe elle OoJbliie MpeycneTh
B 9TOM JIeJIe, IOCTHYb JIYUILIUX Pe3y/IbTaTOB, TO BBIOOP KOMIAHUM OyJeT UMETh psifl Kputepues. s
BaC Ba)KHO 3HATh: KTO PYKOBOAUT KOMIAHUEN, KaKoi y HUX ombIT padoTel B MLM; raBHble npHo-
PUTETH KOMITAHWM — C KAaKOM 11eJ1bl0 OHa pa3BUBaeTcs (1ie/Ib KOMIIAHUM He JOJDKHA UJITH B pa3pes
C BallIUMM LIEJISIMU 11O JKM3HM); CTPaHa perucTpalii KOMIIAHUU — CAMBIMU KOHKYPEHTOCIIOCOOHBIMU
ABJISIOTCA aMEPUKAHCKUE KOMITAHUM; CKOJIBKO JIET KOMITaHKSI Ha PhIHKE, — €CJIM MEHbLIE 5 — 7 JIET, TO
KOMITaHUsI B 30HE PUCKA, OOJIBIIMHCTBO KOMIIAHUI HE MPOXOAAT 3TOT pyoex, ecinu Oosbiue 15 ner,
TO KOMIIaHUsI HE MEePCIIEeKTUBHAS, PIHOK YKe 3aXBayeH; KaKoW pOCT U pa3BUTUE KOMIIAHUU — €CJIH
KaX[Iblil TOJl KOMITaHUsI YBEIMYMBAET CBOM ToBapooOopoT Ha 20—30%, TO Ha 3Ty KOMITAaHUIO CTOUT
00paTuTh CBOE BHUMAHUE.

ITponyKT Takke HeMaJOBaKeH, Bbl, IPEXkK/IE BCEro, KJIMEHT KOMIIAHUM U JIMYHOE MOTpediieHne
NPOLYKLMH JOJDKHO OBITh HEOTHEMJIEMOH YaCThIO BAILIETO COTPYAHUYECTBA.
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Level 2. C kem urpatb. Bb100p HacTaBHUKA

Ha sTOM 3Tanme wWrpok BbIOMpaeT HACTABHMKA, KOTOPBI MPUBEAET €ro
K nodeje.

HNrpa njist HOBUYKOB

[Nocne Toro, Kak BBl HAILIM KOMITAHUIO C JIIOOMMOH MPOAYKIMEH, padoTaloIIel M0 MPUHITUITY
MLM, HeoOX0AMMO TaK ke CEphE3HO OTHECTUCH M K TIOMCKY YeJIOBeKa, KOTOPBIN OyJeT MoMorath Bam
B paboTe M HAYYUT, KaK MPEYCIeTh B 9TOM JeJe.

JI7151 BaC BaXKHO, YTOOBI STOT YEJIOBEK HE BBI3BIBAJI AHTUIIATHIO, YTOOBI BAM OBLJIO IPUSATHO C HUM
obmarpcs. I[lyctb, 310 OyIeT YenoBeK MPOTUBOIOJIOKHOTO IM0J1a, KOTOPHIM Y Bac BBI3BIBAET CUMIIA-
THIO M CaMble TeTUTble, ApykecKkue yyBcTBa. C TaKMM YeJIOBEKOM MPUSITHO PadOTaTh U BAlll TECHBIM,
COBMECTHBIN TPy OJaronpHsiTHO CKaKeTcsl Ha o0meM Ou3Hece. DTOT YeIOBeK JIOKEH UMETh OIbIT
B MLM, ObITh Ha/Ie)KHBIM U TTO3UTHBHBIM, C IPABMIILHBIM HACTPOEM Ha yCreX U MoOey, HECMOTpsI
HU Ha 4TO.

Urpa pis npodreccuoHaioB

Bain HactaBHUMK AOJIKEeH OBITh OINIBITHBIM, CHUJIBHBIM JINACPOM, KOTOprfI IIO6I/I.HC}I OOJIBIIINX
PE3YJIbTATOB CBOUM TPYLOM, I'IpOIJ_IéJI «OI'OHb W BOOY» H IIPEYyCHET B 3TOU KOMIIaHNH, UMEECT BBICO-
KU CTaryc, OOJIBIIION YCK, HEMMPECTAHHO IMPOAOJIKACT Pa3BUBATLCA U IBUTATbCA BHCpéII. Tak kak oH
MMeeT BBICOKUN CTaTyC, TO 3HACT KpaT‘IafIIJ.IPIfI IMYTb K €ro JOCTUKECHUIO I BaAC.

DTOT YeJIOBEK IoAacJIUTCA C BaMH 6CCLICHHBIM OIIBITOM U YK€ HE YﬁHéT n3 6I/I3HCC3., OH 6y,ILCT
BCCIr'la 3HATh OTBETHI Ha BCE BOIIPOCHI U HEC OTKAKET BaM B ITOMOIIHA B JII0001 CUTYyalluU.
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KoHen 03HakoMuUTEJIbHOT0 (pparmMeHra.

Texkcr npenocrasieH OO0 «JIutPec».

[IpounTaiiTe 3Ty KHUTY LIEJIMKOM, KYIMB IIOJHYIO JIEraJbHYIO Bepcuio Ha JlutPec.

BesomnacHo onnatuTh KHUTY MOKHO OaHKOBCKOM Kaprtoit Visa, MasterCard, Maestro, co cuera
MOOWIIBHOTO TenepoHa, C TUIaTeKHOro tepMuHana, B catone MTC wm Cesi3Hoii, yepes PayPal,
WebMoney, fAunekc.densru, QIWI Komesnek, 60HyCHbIME KapTaMu WX APYTUM YIOOHBIM Bam crio-
COOOM.
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